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O1. Q1 INSIGHTS: CONSUMERS CUT SPENDING IN 2022

HEERFHEEMIFHE

SERREEKRESE—FREAETS%, F2022F 1T TR/ LTERIIER. RABEEKNEETENBRERN—RIIE M
MBERE LK, WEHBEEEERAMIES —FEN L, HAEMNNFZENZHFILE E—FREA—1TFEERLD,

2021F 1B URERZHNFETHES

55% T, s \
HEERMNFE
i
50% s O) ®iFz

@
35%
. /
@

30% \ / —
20% o/.\ /

15%

Q12021 Q2 2021 Q3 2021 Q4 2021 Q12022

Consumer Trends Report Q12022 | 5



O1. Q1 INSIGHTS: CONSUMERS CUT SPENDING IN 2022

20225 1938 53 i M AR D BY 32

BB . e
=EHRE @ «= O #a

72% MXREIHTEER, TE LANBEEKES
T i 17 R LR

70% MEEEFREIETRL "Bl "SAzh
HME{TH

79% S5EMEEHEL, 2022F F—FEHN
EEEBEIEEEFRRL BHTH

"18% LU LB B,

HBEHERVAZHNEERE

1. Bt IR EAITRE

2. fitfi IR R B UINMIN LD

3.BUEE

4 MELET RENER

6. ftbf iR 1T 7 AEMWEMEGR R = 20%

Bt RIRT 38%MEEE R E K E2022F 5 —FE B MBITRIEE(X
BTELS2 Ho

Consumer Trends Report Q12022 | 6



O1. Q1 INSIGHTS: CONSUMERS CUT SPENDING IN 2022

it S BARMRFRSZH

HEER DA A —NRE 52%89 A BEIIEEN—IA] et 1 ST 7th)

RRKWEZ HAES

HBREAZEENKERZ

34% gEXA

32% |

22% |[Ez: el K 3=

= 9% IS ts - (15

(@) T msy s
@ 16% EIE—TE#RS

XfIFHE

\/j
a
X

@ 1B% | WEEER

.) 12% | HT—ARRHESRMHHGE

D

HpIEBEES IS, MREMA. EBEENET R,

HBEEFETEZLER?

33%
$1,001 -
$10,000

B R BRT 52%8825E BRI EE N —IUARI A SOHA TS,

M%

$10,001-
$25,000

> $100,000 ¥

27%
MTFE—REE N TS

24%
MR B IEENRF WA FTERRY
FERHITHES

23%
BOH B B BIERTE N — N U O
RERSE M THEE

62%
MBIt 1A E T £
5000 TRE D HHS

17%
RIS E B 25,000557T

Consumer Trends Report Q12022 | 7



O1. Q1 INSIGHTS: CONSUMERS CUT SPENDING IN 2022

KB5S RS

SREVHZBEZBBLLNEY, MISHTWEMAR, UIREISFINIE. mhREaee sk
XEEMERIRAHEREHIT PR ARSMITINXN—F U EREEREERRZEFR

B ——X R TE—RIRILE A,

HEEINAR % L{RIEFMW

Q FramzEmaE

W B sE
R ITIEE

46%
59%
58%

A %HoneyHPricescout RAERRESWEN= R
X FHRAREHEE LA FERARESHENTRES
pUEE 2 r

AMEIEFE(RH/HTINE= &

W IRTE R BRI
LN EELITRREEEHN RN

63%

BYHBEE BT AR T M A~

A S,

61%

FYHBEERMIIE T SHIEHNa %

18%

@ﬁﬁ?ﬁ?ﬂ, HBEEZRE— TR

Consumer Trends Report Q12022 | 8



01. Q1 INSIGHTS: CONSUMERS CUT SPENDING IN 2022

iEEfl. HEMREXRE

WEHBRE DA ERFE S S EHTEIMAEED), IEEBEMIEIL. ZA16%RHEEDASRSINTIZS A INES), MAZE
REEN. BEHNEENIASINEIEHIA, EERUREFERESHENRABNREGERE—E, MAE—REA—E,

HEE IS IN2022F897E)

@ == w= O swmm, &= QO num, wAmH @ ~zEn, st O z#mstusm

10% 16% 38% 20% 16% | FiHFRA

1% 16% 34% pAV 18% | FirfAk

9% 13% 31% 18% 29% | EB=/HRE/RREXR

13% 11% 19% 16% 41% | 384

15% 19% 19% 39% | By

13% 15% 18% 15% 40% | ABHE

10% 12% 16% 19% 43% | EESHHEMRE

Consumer Trends Report Q12022 | 9



O1. Q1 INSIGHTS: CONSUMERS CUT SPENDING IN 2022

52021448t OEMGEHEZFMIEAZECOVID-19% 2 b EEE KIS AN TR 3E T,

COVID-19MR £ FfA RN I EI R HES

Percent of U.S. consumers more likely to attend

5

Percent of U.S. consumers participating

58%

56%

54%

52%

50%

48%

46%

44%

42%

70%

60%

50%

40%

30%

20%

10%

O
o

o
Q4 2021 Q12022
EFEMLL, BZBERERIME BE4L N Enh.
o
o
o
o
o o
o
o— —9
0—
Q4 2021 Q12022

AT
-

O {FEEN

@ EEIEHIER
O BRI

KTER
@ ERLELY
O ERFHELAE

O =&Y

O fEREB. EREIHAKTROES
AT RS

O Rzl
OF 330!
@ FEQHTABTIR

BN 202251911
&EpHCOVID-19
BRRENEE

R ISEIFZEIEHIZ 5, BADIE

B, BOE. REIBRIFE FEH
HIFEFIRT. "

"B O EFERE, HIEESIIE R
BEXEH 550, "

B[R], 1BUTEEXZHIRE], A
1TE8RE 2. "

Consumer Trends Report Q12022 | 10



01. Q1 INSIGHTS: CONSUMERS CUT SPENDING IN 2022

RKEREESRRES

B — R AEURBRE BT AR EHITHIIED), BERTEBAEZA, 60%MAIRITE2022FEESHNRERERE. Wit
TFRES: W2 AREEREHMEMHRNNR, AHEIEREF—BTE—RAEDNRETm. BRIFENEMESEFEN IR,

5gIEHRz AL, HBEENRELENEEZRETELS..

@ 62% 56%
BYHERE IR B R R IR/ BRE EAHE B B E TN RS BB S I RE BANNGE
% 61% 45%

HUHBR BN ER BMIREERYE T ERRHE BB R EIEXNZENRITHRERITE EARBHE

2022F HBEEEWLE "BEREF "FERSESZLH

R B B I LR IR IR
BREAMIINREH

KERERBEE HBRE

\ \ D
=9 Hth X B aEX X, ABXRABERNRBREE
- 56 AN -
as

24% 21% 12%

FHREhRE 7 i RinREE REXEFE

Consumer Trends Report Q12022 | T



01. Q1 INSIGHTS: CONSUMERS CUT SPENDING IN 2022

2022 FpIERERBE

5% wumsads—EhnITERE

EXEEED

10%

ERFRR

9% ol EE B AEE ETLRE S THEE

EXLE(EED

BN

10 65% A 7%

EEXEMERR EERIERR RS

65%
BANESES, HhE—HHRH
REE

34%
HEMRIHBED, BT T
FANBRT, 41T EINET

37%
REMRIHBREDR, BIL%MET
HOO, B3LGMEIT RR/Z T

Consumer Trends Report Q12022 | 12



HEREYS .
HEEKEIRS

HEENX LEENEERMEL, FHABEERNSY
I ZrF. EEDIAMKERNZE L. FNERIY T HEERN
HERIKT, MIFAMERYARTE, DURMIIREYIH <.

Consumer Trends Report Q12022 | 13




02. TRENDING SPENDING: CONSUMER PULSE REPORT

HEE ST

KPR T 20226 5 —FE 52021 ZINELIGLE, BEE LT

BE—FENBEEESHSRETATWN?

e W R At 12022 F—=E (18
F3H) WMEAZHEY. AZSEHBEE

42% =T, 152021 FEENEE

(10BZE128) MRV HEFREF

%,

38%

TR BRI

42%

RINHBRIFALR

20%

R 5 1

2% 1%
| |

B 2 frig s 81 40
1-50% 51-100% = 1-50% 51-100% over 100%

Consumer Trends Report Q12022 | 14



02. TRENDING SPENDING: CONSUMER PULSE REPORT

AT m R IEEMXtA

HEELEEERYE®, RV ERF @ RE. TEMNAINTGR LR H.

AR | 2022F F—FE

O=Ez O—# @@= Omrxs
EE 38% b
35% 3 ZReTEdm
2% RETHMERY e 5 -—FERL, HBEEELE
L] 26%  IRED 50% Z)LAR E4:0p

62% 15% E1ad s Zrts _ 299%

40% 20% 24% g, E&IRY -
[ 249 Zfﬂ RELIRE mo 530
5% LTMe%  EiE 4t RRUBE BN - 21%
53% 25% 6%| TRYIBRIH

BF~m
iBEhiE 5 2R

HBREIEERDEE:

n% 32%

E+ &P 5t

#Eim

RXEBEERMR
NAZERM

ERFBE

ZY A

WE, J3RERS
HrR AN
Hifth ah &BE R FET

K BRI ENE SR

BFr=m- 27%
RIS - 26%
. IKAR - 25%

Consumer Trends Report Q12022 | 15



02. TRENDING SPENDING: CONSUMER PULSE REPORT

MIEHENY: R2RABERE

MEEFEMu

HEBEWPRE2022F5—FE, tIERREANZEEN

¥ (MEsE L)

1115

s,
-~

®

Whtgroons

[Loues |

amazongo

Hrdger

2%

S

’

[xoHLS]

\ 2

€osrco

*MOCYS

\‘_‘l“

Albartsons

Walmart

Target

Walgreens

Lowe's

Amazon Go or Amazon Go Grocery
Kroger

The Home Depot

Apple

Kohl's

Sam's Club

Costco

Best Buy

Macy'’s

Specialty, independent, local or boutique

Albertsons

Hrdger

Amazon
Walmart.com
eBay.com
Target.com
Apple.com
Etsy.com
Lowes.com
BestBuy.com
HomeDepot.com
Macys.com
SamsClub.com
Costco.com
Walgreens.com
Kroger.com

Wish

Facebook shops
Instacart

Google Shopping
Wayfair
Specialty, independent, local or boutique
Instagram Shop
Albertsons.com

Houzz

Consumer Trends Report Q12022 | 16



02. TRENDING SPENDING: CONSUMER PULSE REPORT

NES%E

S5HMZE BB, TEHNTELEFIER

hE,

Amazon
Walmart
Target
Apple
Lowe’s
Best Buy
The Home Depot
Kohl's
Macy'’s
Costco
Kroger
Sam's Club
Walgreens

Albertsons

TIEREF

FEREM G TargetFlA /RIS

XAFRYATZ

)

ERRBHNEIEESZRE

N\

WIREMNER

10%

20%

30%

40%

50%

60%

Consumer Trends Report Q12022 | 17



02. TRENDING SPENDING: CONSUMER PULSE REPORT

MIEBEBEFEI~am: (IE. M
L. TEDiekXR 5

SHMEADER (ELRIIEN
L) A8k, HEEWFLUFER
FRMZEBFEFRE EZFEHEMNY NEREREMEDHEY . 2
R FILZ MEY), SSESHME
® 45 Oulin® T8 © &3 O Jn @1, i
FTRR : : a AR, URDARR.
S
ERLTES EASHIERNBRLER, HEE
SEBORIES EERTIBTHREERE, T
2) LA )% EEAR. ZEMiER
ik BHAERERAE, i IEEWE
BiE, REKIRE fRE’;o
BEHEm
i AFEFRARIR, BT AESE
@m;w #\§¥F&§@W@%$&
e 5, HEREBEEREAREIEY
s M, MAREWalmart.comi
T G Mo FIVEWYTS, TeHa%t
e M B, MEEHERITERDHFL
LT it TS,

24% B EA 6% 23% YR

o] % [ IRET 8% 38% [E G-I B IIT G

19% B <+ B3 32% [EETAEIF:344
| % &SR 7R
15% (8% [ 70 IR s ey U EEmEENESR
Q1 (January-March 2022).

Consumer Trends Report Q12022 | 18



02. TRENDING SPENDING: CONSUMER PULSE REPORT Jungle Scout Cobalt

nggﬂﬂl‘éﬁ e (HFXENm

W6E EEATE2022F 6T 48 H

REFAFERBABEZ BT RBLNEE, BE11%AESRERIEININEEZmIIZ . 2, URADISSEBERATEES T,
Rt A HBREEE—FENTE G EERRMNBEE . e L e

- . o TEEK- POHES LF 30%

=) \[[/ &5\
L mEED L S . EREK - BAHER 7%
2- ﬁ?ﬁ%/l\i%é\ﬁi_%jfﬁﬁ 2 /J\EE.,’ (I__IJIJJ_) o g;g_%{ﬁ%ﬁ%%tﬂ_ 14%
3. TERILYIEA TSN 3. KRS (M) . LRI - BOHESE EFNT%
4, MR T gy, AILiEER 4, HMWELXBHFEE

N "B, EL TEICOVID 19T1FK
5. HbJiE

20226 MU TR (8 B33 W ERBIZ /G, HEEEEL EELHF
MEIEELE, HBAFHESE
Co XMHESERHHRIEE
T KB L H s TEXLEEF P

%ﬁnﬁﬁﬂl%ﬁﬁ/&f@//‘]ﬁﬁusﬁng, H
KRB K FE I ES L] N2022F HIIE AT 77 B s

BR%H
Eva Hart
I EBEER
© SKRPLEX Rsales@junglescout.com,
RESENHEMSETR BERYMNE REFE A58 £ % Jungle Scout CobalttnaZBER

FRIRNA D HIHFEIRIFSER K
DR T I HEE—E=EBWEEZ R B EENBELEERmESrESEE, H Ww,
@@ SEitianhastt. KEMNSRES.

Consumer Trends Report Q12022 | 19



BFESHRE

RERRIGMUEFL SIE (A ZRIE BRSO AT _E 4
B, BEEAEEGRREOILSHHTEYEE,

EX—ER, IR TEEENEEY). EWEBY. ~
FAEN LMY, TIEARRIDMUETER Y& hayit
gnfel, UM EmEERIBHHEAL T EFRIZL.

Consumer Trends Report Q12022 | 20




03. ECOMMERCE REPORT

ARSI RYF

AT PREIER IR T 2022F 8 —FENELBE X Ho

F—FENELHEESLETSRETN?

e SN S AT HEM, KSLH0HE
42% BETIHBINEL L HES —F
E Q022518 %3R) KElaifr
A%, 535 —FREEif&E
tb, BZBYHTRE TRV EL
SEZREDo

34%
i S R

42%
B S BRI RS

24%
52 BRI R

17%

5%

2%
I

R o2 fri% 8 C 140
1-50% 51-100% = 1-50% 51-100% over 100%

Consumer Trends Report Q12022 | 21



03. ECOMMERCE REPORT

HHBEER LEW™ MY, MiTMBEFFInER?

= — — sorman @ | EEEmLEESSN, k3
Amazon Walmart.com Facebook BoEEHEE M S E_EFFIE,
Facebook. YouTube#l
InstagramZF L IR IARBTE
N 15% HEENEAT DERTRIE
YouTube TikTok
46% EE5EER.

Search Engine Other social

media platforms

M%
Other brand
or retailer’s
website 2%| other

18%

Instagram

HEBEENM EWYER--HS,.

Q12022 Q42021 © | mEmnenreEBEmE
1 EENNE O o 1. BEMNH W LI B 2 R,
2. ;5 0>_<2 2. EE/ERAEH

3. REH/ERNEE 3. 7fE

4. BILEEH 4. ¥PRIR

5. ¥Rk 5. BB

6. #r0 6. {0

7. BZHBEmMER 7. BZHEMER

8. BRF LM 8. BEHMEFRFIL

9. R (BHRHIZ) 9. BRF LR

10. EEHME AL 10. 22 (BF QPN

11. SHHREY AR 11. TR A

12. 7R EM EHE 12. 7= mREM EHE

Itesh, —EWERSERETEEBEWY), SAEERE MU

Consumer Trends Report Q12022 | 22



03. ECOMMERCE REPORT

TR LT, HBREEENTAFL:

O #zrE/EmRE QX @ HEFRE/AETRE
BRETSRERNS RN~

ESMNEE, 3T M_EWYER
W, BHENELETENSEER M

2% 8%

RIS HME BRSNS AR

24% 8% o At o g st e
W R TR FR B0 B —HAEEESRIR AL S
I Z89R,

HETEIHMRRRIT™ R

Y

58% 30% 12% R

=02 —HUHEREWXL —F

o

EER S E A MR RETEMITICAR M

ey

57% 30% 13%

RIEEF RS RS ANSRZITIEER ™M

33% 13%

BREEMMEEREXEAANTEFL Y

54% 32% 14%

BEEEULIABFLRN™ R

53% 33% 13%

REERMIB R RE S T B _
43% 32% 25%

REEEAIIRATHERN S8Ry EaiEM

41% 28% 31%

REEIH_FER

30% 36%

HEEER YRy SRZE N
8% [IA 14% © | 56%

2F —%F—% —F —B —A—R —A —B—%k MR N EEESRNELETEMW M
—X—R 4~61 2~3 2~3R e g

Y, 1RT2021FFHZ=ERI61%,

Consumer Trends Report Q12022 | 23



03. ECOMMERCE REPORT

IF5i#5% R0 HEERT

RET S MK /RIBM I8 RIS | D-EAN~mER. LERY

mEBMINIREZ...

Amazon Walmart
36% Prime2 RARARBEF — I
40% YIRS
36% =t I -
37% Tupergss — -+
mawysE  — A %
AmazonzkWalmarttgApp ——— | 25%
AT LR BIBRLETED ) IR IR MR B A —] na
sprtsEE  — I 2<%
SRRESELR I -
gEenzr —— I >
=R IET — I
fREH. AR —
BB EWMIEEATERITES —|na
3l
NA |— FIEARID, 7@/ R

I

|

)

I -
o

HEEEEDBHHX RIS R L EYrySasEand

FiE—R—R& — 5%
—xK—K I 0%
—RE4~6% I %
—@2~3 I 0%

- N I 7%
—g2~3n  —————————— ] 10%
_A—mEy — R
R B I 20%

RV, BEEENENRREREAZ TR,

43%
B BT D A0 IT )

ok
AEo

34%
3 B B R AR /RIS O RS B
AR INRE,

48%

K ESEEERE/ VETL S EEY)—
Ko

43%

R EEEEE R TEWalmart.com a4

]
/Ko

Consumer Trends Report Q12022 | 24



03. ECOMMERCE REPORT

F-FEEHAEFTEEDBMNXRIDMIL LS D%

59%
43%
0,
26% o 23%
9" 16%

6% 4%
] o

$0-$49 $50-$99 $100-$499 $500-$999

2% 2%
e .

$1,000-$4,999

1% 1%

$5,000 or
more

HBRERERZ VBRI D el X /RIDM ISR BA—Em:

25%

22%  23% 29,
18%
16% 16%
I I 3%
Less than $51-$100 $101-$250 $251-$500
$50

8%

I7%

$501-$1,000

5%
3%

More than
$1,000

15%

8%

N/A - Don't
shop here

—ARR, HEBEL S LR E
%o STWHVHBEE WM TAZERE
B ETE 2R8I 5057T, M41%R)
NRER /RIS 4 _E 16 2R8I 505

TTo

51%

AR D I — R R 18
1$100%7T, M46%HIARENIKR
BRSNS R AR 2 8%

Consumer Trends Report Q12022 | 25



03. ECOMMERCE REPORT

2022F R mhE BIRE

AERIIAIF MAZERANAS L3Kkeh, SHEREEEEM]EEN@EN S IRRESE, 12
EN—FE, —ERENELAFRANMIIEENH MR MR IRMEYMmE, mEMARN
TS e et 4% B B SRR B dm i

NS, S-mEEEeR—MERLRE: SREUEBERZANEWE, T PEMHN
IR AL @ S KM B RE RV ST, B AEShEEREEN? MATRNAR T 2022F 8 mAEE
R, T EERERNBIRENFURA AR ERE,

- .
HEBEEM LMY EE IS ERNMIE? O o B T S B

ELoBIAEEEF2021FE ZFE TR
T 35%.

34% 18% 28%

HiF, BRF~m T, MRMA] T MF
EXE

BYUHZRE R, M)A —E ek Ep
- . . mE R e IR ERE 1A
HEEBHTRERMNEERE Ak i S

L MR E TR

2. RES MR TRZEXNF
3. mENHBREFIRVE

4. MBI T RIRER R

O®l =

4 5. 85 EL& WX

Consumer Trends Report Q12022 | 26



03. ECOMMERCE REPORT

HBEERHHRENEREER

EXNEEERET (FlanEe=. Bs

2. HmEELE

5. WEHZERHImMETHE

24%

6. ZRABERIINHERE

17%

7. EVEWERHRROESE

8. EMLEMWEHmENESE

9. MmEAEEFRAFOE %

10. @B ES ENYIR/RZ TR E EEF

Hith O ZFEEAREGEHS. E8RE. 8&. &0 EE#HEENMEEEARLHIER 5o

R an 2R %53 B dn R R EE
ASE—FR, HEEEWELFTRIVRE AR M.

he BRI RA 5

Bo

TRERZEF!

RIRRRERE @ 2
TR
e B/ BRI B

AR

33%
BB SRR T BR%
TR

EFEXB6%RYHEE NETAENE
XN T 3 Ao

Consumer Trends Report Q12022 | 27



XTFIRES

Bk

120222848 E8BHAIE, JungleScout@E M504 EE
HEEHT T XTHUERFNITHANEZ AL, ZiHE
REZEESN, SF7T FBREIST ETSE L LSEERMNE
NMERIZE, BE T AL RERRNKTE,

FZFER, ZIHELE T KT COVID-19% B4 HAIERY
—E4T NI, HAIgFECOVIDEIETF2020 &£ 3 BEEE
g, UREEXOEN—EE,

REDIMERZRBEENEE S LR EREBEETH
TR, EEREIEM20205E68 FFiaR=E Ik,

E—FE2I0NEIBEIFNE G, ENSES021

FI0AELD2ANA 70

~ oAl A
[# =
. 1
: I-I
ole O

= "..




04. ABOUT THE REPORT

AOGEiF e

k3l
B+

Lt
$E=TEMER
FEEE

Fig

18-24
25-34
35-44
45-54
55-64
65-74
75+

WX
7
P
FACEHX
e

HEEWA

‘bF $25,000
$25,000 to $34,999
$35,000 to $49,999
$50,000 to $74,999
$75,000 to $99,999
$100,000 to $124,999
$125,000 to $149,999

$150,000 X £

48%
50%
2%
1%

13%
23%
21%
12%
12%
13%
6%

15%
25%
17%
42%

30%
19%
17%
15%
9%
5%
2%
2%

REEgEPA

7 |

BERR
EHRFIERRSHERBIA

B
WFTEXRT CRIE) FSHEREIA
Hih

A2 9

HIfE (20

BIfF (RRAFR) FERLEHA
BIfE GRAER) , BHEREIM}

BBIME (56

Kl (HCOVID-19%EEMMmAETLIE) o
&l (5COVID-19FE%)

T4 (2B%I5IELBH)

REEXA

[S5E2/S

TR/ T T AE

Hith

30%
70%

53%
29%
16%
2%

58%
36%
12%

52%
5%
10%
5%
7%
20%
6%
1%

Consumer Trends Report Q12022 | 29





