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01. HOW TO TRACK MARKET SHARE AND SHARE OF VOICE
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Keep a finger on the pulse of your segment by tracking how
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01. HOW TO TRACK MARKET SHARE AND SHARE OF VOICE
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2. 7 STRATEGIES TO INCREASE MARKET SHARE
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2. 7 STRATEGIES TO INCREASE MARKET SHARE
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Certifications

= Gluten-Free Certification Organization, Cert 67456, issued
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« Certified Vegan, 2018
* Certified Paleo Certification, issued 10/11/16
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We use blanched almonds that remove the skins to create a

PA Fre ging
* Top Quality Blanched

California Almonds
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02.7 STRATEGIES TO INCREASE MARKET SHARE
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ABOUT JUNGLE SCOUT
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